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1. A history of who we are, where we’ve been and where we are going

1.1 Background
In 1986, Art-Reach entered the Philadelphia arts and human service arena, bearing a mission that would touch the lives of thousands of people. It began with a simple premise: there were a lot of unused tickets for performing and cultural arts events, and there were many people who had never had the opportunity to see a play or go to a museum. Why not provide a central organization to bridge the gap between the two?

Because of Art-Reach, underserved audience members, including individuals with physical and developmental disabilities, visually impaired persons, the elderly in need, and the economically disadvantaged, are now a part of local arts audiences. Art-Reach has distributed over 197,000 tickets to concerts, plays, dance performances, and museums from over 165 cultural organizations.  

Today Art-Reach fosters multi-faceted partnerships among cultural organizations and artists committed to community outreach and human service agencies and schools that value the benefits of the arts. While in the past tickets were provided based on unsold inventory, most cultural organizations now plan months ahead to provide tickets to Art-Reach, forgoing the opportunity to sell them. Art-Reach has grown from a presence in Philadelphia to a force in the tri-state area. Today, more than 175 participating human service agencies and schools can take advantage of the multitude of upcoming performances and museum events listed on the Art-Reach website and telephone hotline. In addition, Art-Reach brings artists directly into facilities whose clients are unable to go out to events or who simply want the arts brought to them.  

1.2 Art-Reach Service Philosophies
Below is Art-Reach’s organizational chart. This is the traditional chart used when applying for grants. You will notice that it is a top down management structure. While this type of chart has its place in the business world, it is not the philosophy that Art-Reach practices on a daily basis. 
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We subscribe to a philosophy that empowers the individual to make a difference. Each person listed on the traditional organizational chart is charged with being accountable to further Art-Reach’s mission. In the center of the circle is the person who most benefits from Art-Reach achieving its mission, the underserved audience members. This is referred to as the circle theory. Everyone involved in Art-Reach finds himself or herself on the perimeter of the circle. If everyone takes a vested interest in Art-Reach’s mission, helping the underserved audience member, then the circle will remain healthily intact. However, should a key player fail to achieve their part in Art-Reach, the circle is stretched out of shape and the mission falls apart. In order to make Art-Reach successful we must each take responsibility for our part of the circle that is Art-Reach’s mission and respect everyone else who is also part of the mission too.  


At Art-Reach we believe that everyone who takes an active role with us is vital to fulfilling our mission. The member organization is as important as the ambassador, ticket partner, In-Facility artist or Art-Reach staff member. If one falls off balance, we jeopardize all of the relationships that make us strong. For example, when tickets are given to Art-Reach in a geographical location with few or no members, they are not used and therefore ticket donations from that cultural group diminish. The ultimate victim in this situation is not the dues-paying member agency or the cultural group. Rather, it is the individual being served by the member agency. When relationships fall out of balance, individuals who need the arts the most pay the price. That is why you play a pivotal role in our organization. We take this seriously, and we promise you excellent service in return for your commitment to partner with us. 

1.3 Guideline Intent
These guidelines exist to ensure that our mission is accomplished and to illustrate to our ticket providers, who make so much of our programming possible, the important role they play in perpetuating our mission. These guidelines are to be followed exactly and a copy of the enclosed “Staff Instructions” must be provided to any staff person who will be attending events with your clients/students. 

1.4 Liaison’s Role
As the Art-Reach Liaison, only you may request tickets and In-Facility performances and it is your responsibility to ensure that all staff members are aware of the procedures for attending any event under the auspice of Art-Reach. 
Welcome to Art-Reach.

You truly complete the circle that supports our success!


2. Partnerships

2.1 Primary Member Responsibility
The success of Art-Reach depends on partnerships. Art-Reach partners with theaters, historical sites, museums, and individual artists to provide a wide array of cultural opportunities for members to enjoy. These cultural sites depend on Art-Reach to handle all details associated with getting members to ticketed events. 

In turn, Art-Reach depends on a healthy partnership with you, the member, to utilize these tickets and take full advantage of these opportunities. Without a doubt the single most important thing you can do as a member of Art-Reach is to use all of the tickets you request. When seats reserved for Art-Reach members are filled, cultural organizations know that they are making a difference and continue to offer tickets. When seats are empty, cultural organizations grow reluctant to offer seats, and your choices as a member become limited. 

Every partner at Art-Reach needs to take responsibility for their role so that together we provide the best cultural experiences possible to those individuals who will benefit from them the most.

2.2 Selling and Charging for Tickets
Art-Reach members will remain in compliance with the guidelines, should they choose to require their constituents to pay the cost of discounted Art-Reach tickets. This includes the $1 administration fee; however, it is prohibited for the member to charge its constituents more than the cost incurred by the member agency itself.  Likewise, it is against Art-Reach policy for any member to request tickets from Art-Reach with the intention to resell them at a higher cost for any purpose. 

While it is crucial that tickets be used, it is still more important that they never be sold by members or offered to patrons who are not affiliated with the member agency. Tickets are provided to Art-Reach through pledges made by our Arts Partners at little or no cost. It is general policy that Art-Reach charges a $1 per ticket administration fee; this practice has been documented and agreed upon between each Arts Partner providing tickets and Art-Reach. Similarly, Art-Reach will forgo charging the $1 administration fee when ticket partners make tickets available to events they are presenting free to the general public. If Art-Reach agrees to accept these tickets, normal ticketing procedure will be followed in that Art-Reach will make all arrangements surrounding the tickets; however, we will not charge the $1 administration fee. This will be offered as a service to members in good standing. Failure to comply with this policy will lead to immediate dismissal of membership without any refund of the annual membership fee. 

2.3 Actions to keep Art-Reach strong
The most essential things you can do to be a strong Art-Reach partner are:

· Request only those tickets you know you will use

· Use all of the tickets you request

· Practice good audience etiquette
· Pay your invoices on time

· Never re-sell Art-Reach tickets of any kind for any reason. 

3. Programs

3.1 Ticketing Program
Art-Reach distributes donated and discounted tickets from performing arts venues, museums and other cultural institutions to human-service agencies and schools. The Ticketing Program also serves as a community-outreach tool for cultural organizations by increasing their accessibility to economically disadvantaged, elderly and disabled individuals. To date we have distributed over 190,000 tickets to individuals who would not otherwise have been able to experience these events.

3.2 In-Facility Program
Art-Reach brings the arts directly to our members through on-site performances and arts activities at participating agencies and schools. We have coordinated over 1,000 “In-Facility” performances to date, with an average of 20 performances per month. 

3.3 Workshop Program
Art-Reach provides in-depth, participatory arts programs that address specific social needs. As of May 2007 we completed an ongoing  three-year workshop program in North Philadelphia.

3.4 Accessibility Resources
Art-Reach published and maintains the region’s premier resource for structural and programmatic accessibility information on arts and cultural venues. It is available in both printed form and online at www.art-reach.org and is regularly updated. In addition, Art-Reach maintains a calendar of accessible arts events on PhillyFunGuide.com, the region’s leading website for entertainment and cultural attractions. 
4. Membership 

4.1
Membership Levels and Fees
All agencies partnering with Art-Reach must pay a yearly membership fee. In order to fit our members’ fiscal needs, we offer three levels of annual membership:

4.1a 
Standard Membership



                                               $100-$350

This membership enables members to take full advantage of all services offered by Art-Reach including the Ticketing Program, Museum Program, In-Facility Program, and Workshop Program. No limitations on ticket requests apply except when specified by a ticket provider. Art-Reach retains the right to limit the number of tickets one agency can request, when the tickets are for high-demand events such as the Pennsylvania Ballet’s Nutcracker and the Philadelphia Flower Show. 


To calculate your pro-rated membership fee use the following formula:
(Number of months left in the year) X (Cost per month) = dues owed
4.1b

Associate Membership





                                     $50

This level enables members to enjoy limited access to the Ticket and Museum Programs. Associate members may request up to 5 tickets to each of 3 live arts ticketing events, 2 museum events, and 2 Pennsylvania Academy of the Fine Arts Workshop events in any given calendar year. Not included at this level are Tickets to high-demand events or the In-Facility Program. This membership level is $50 throughout the entire year and cannot be prorated if a member joins mid-year.    

4.1c

In-Facility Membership






                          $50

This level gives members access to the In-Facility program only. The member is eligible for discounted roster artists’ rates and is responsible for paying all artists’ fees plus a service fee of 5%. This membership level is $50 throughout the entire year and cannot be prorated if a member joins mid-year.    

4.2 Membership Billing
Standard memberships are billed in January of each year. This fee is based on a sliding scale ranging from $100 to $350 a year, according to your yearly operating budget (including staff salaries). When an agency becomes a standard Art-Reach member in a month other than January, its yearly annual fee is divided into 12 months and the agency pays only for the months remaining in the first year (see chart below). The following year, when the agency decides to renew its standard membership, it joins the regular billing schedule and pays its full annual dues in January. At the beginning of each year, renewal membership bills are sent out to existing member agencies.  

4.3 Budget Verification
Operating budget level must be verified prior to using Art-Reach services. Members must provide documents verifying all staff salaries and operating costs for the member program. Documents accepted include Annual Budget Sheets and Audits.  

Forging or misrepresenting operating budget verification documentation to verify Art-Reach membership level may result in immediate membership dismissal with no membership fee refund.
4.4 Member Orientation Sessions
New agencies may attend an orientation prior to paying the membership fee, but Art-Reach services may be used only after the membership fee is received.  Likewise, each time a new member liaison is appointed, they must attend orientation prior to using our services. Orientations are held in the Art-Reach offices two times per month; the first Thursday from 2-4pm and the third Thursday from 10am to noon. Liaisons must register by contacting the Art-Reach Programming office. Specific dates can be found on the Art-Reach web site under news and resources. 
5. Keeping in Good Standing 

5.1 Good Standing
In order to remain in good standing Art-Reach members must:

· Pay annual member dues

· Attend all events where tickets are requested

· Use all tickets requested

· Never sell Art-Reach tickets of any kind for any reason

· Pay invoices within 30 days of receipt

· Practice acceptable arts behavior and etiquette

· Inform Art-Reach when circumstances prevent a group from attending an event or completing an In-Facility event

· Send Thank You letters within one month of the attended event

Members who are not in good standing are subject to ticket limitations for specific events and or time periods as deemed necessary by the Art-Reach Program Staff.

6. The Performing Arts Ticketing Program

The Ticketing Program gives our members access to low-cost tickets for live arts performances in and around the tri-state area. Theaters, music groups, dance companies, opera houses, and other arts groups partner with Art-Reach to provide tickets for underserved audiences in our community.

6.1 Identifying Available Events 

There are three ways to find out about available Ticketing opportunities:

1) Art-Reach’s website features a calendar of upcoming events with the event name, date, location, number of tickets available and a brief description for each event. The events on the calendar are listed up to three months in advance and the calendar is updated once or twice a week. All listings remain posted on the site until after the event date occurs to serve as a resource of information. As tickets are on a first-come, first-served basis, we encourage you to check the website frequently! The website also contains a list of participating museums, a current listing of our In-Facility performers and volunteer information. www.art-reach.org
2) Art-Reach may contact your agency/school directly to notify you of a last-minute ticket donation for events we feel might be appropriate for you based on the information provided on your membership questionnaire. 

3) Art-Reach emails all members to alert them to new entries listed on the member calendar. In this way we ensure that members are made aware of new opportunities at the same time. This is accomplished using a company called Listrack. If you do not receive these emails, you should contact the Programming Department to alert them, so that they can add you to the list serve. 
6.2 Who Is Eligible to Request Tickets?

Only the Art-Reach Member Liaison who is the official member representative can submit ticket requests. The Art-Reach member Liaison is defined as a staff member of a paying member of Art-Reach who is the primary liaison between Art-Reach and the member body. Individuals who belong to the member school, agency, or senior center cannot request tickets. The Member Liaison must be a staff member who has completed orientation and agreed to uphold the responsibilities associated with the role of Member Liaison. In addition, one backup liaison is permitted and must follow the same requirements. 
6.3 Requesting Tickets

6.3a Emailing or Faxing Complete Forms
Members can fill out ticket requests using email or fax the ticket request form to 215-568-2216.  The Request Forms are located on Art-Reach’s web site under the heading of News and Resources. 
The Liaison must complete forms entirely answering all questions contained on the document. Should an item not be completed, the request will not be processed and will instead be sent back to the liaison for the required piece of information. Similarly the request will not be processed without a valid cell phone number for the person leading the trip; known as “The Trip Leader of the Day”. Until all information is provided, the Programming Department will not be able to move to the next step in solidifying tickets, and tickets will not be held. In order to ensure that your request is processed in a timely fashion, please be sure to fill out this form completely. All fields of this document are important and prompt our staff to initiate necessary conversations with Arts Partners in order to prepare the details that will ensure your experience goes smoothly. 
6.3a.1 Never Call Arts Partners Directly to Request Art-Reach Tickets 
Under no circumstances should any individual, liaison, backup liaison, or staff member of an Art-Reach member call an Arts Partner directly to request tickets as an Art-Reach member. Failure to comply with this policy will result in immediate dismissal as an Art-Reach member with no refund of member fees. 

6.3b Filling Out Forms 
Please note that the fields at the bottom of each request form pertaining to the accessible details and demographics of your group ask for the number of clients in your group to which the information applies. Please DO NOT check the boxes or write Yes or No. Instead include the number of people in your group for which the description applies. 

6.3c Email Confirmation of Receipt
The liaison will then receive an email confirming within 24 hours that the request form was received. This confirmation is only to acknowledge that the request was received, it does not ensure tickets will be made available. If the liaison does not receive this confirmation, it may mean that Art-Reach is experiencing technical difficulty and has not received the request. This being the case, we ask that all liaisons call our office if they do not receive a Confirmation of Receipt within 24 hours of submitting a request. A copy of the request form is located at the appendix of this booklet.

6.3d Ticket Availability Confirmation
Once the Member Liaison inquires about an event, Art-Reach will inform them of how many tickets are currently available via a Ticket Availability Confirmation email, so that they can prepare logistical details such as transportation and chaperones; Art-Reach does not supply chaperones or transportation. Once in receipt of the Ticket Availability Confirmation email, members are ensured to receive tickets to their requested event. 

6.3e Ticket Confirmation Sheet
An official document called the Ticket Confirmation Sheet admits Art-Reach members into events. This document establishes affiliation with Art-Reach and signals staff at box offices and/or Art-Reach Ambassadors to give actual paper tickets to members for admission to events. The Ticket Confirmation Sheet provides all of the details needed to enjoy the performance. It must be presented to the Arts Partner at the time of arrival to an event. Without this document, members will not be admitted into any event and Art-Reach will be made aware of the situation. Abuse or neglect of this policy can lead to dismissal of an Art-Reach member with no refund. An example of the Ticket Confirmation Sheet can be found in the appendix of this booklet. 

6.3f First-Come-First Serve Distribution
Please note that tickets are distributed on a first-come first-served basis. The Art-Reach Member Liaison can reserve the number of tickets the group will need. Art-Reach cannot hold tickets without a definite confirmation. 

6.3g Ticket Limits

Rarely are ticket limits applied to ticket opportunities. Generally, members in good standing are free and encouraged to use our services as often as they desire within a calendar year and as many tickets as they will use per request. However, for higher demand ticket opportunities Art-Reach may choose to install a ticket limit to ensure that as many members as possible are able to participate. Ticket limits are left to the discretion of the Programming Staff and will be included on the online ticket listing. Events containing automatic ticket limits include the Philadelphia Flower Show and the Pennsylvania Ballet Nutcracker. (*please note tickets to these events are not guaranteed to Art-Reach; however, when they are available ticket limits will be applied.)

6.4 Accessible Needs
Should your group require any accessible needs, such as wheelchair seating at an event, you MUST notify Art-Reach when completing the Ticket Request Form. Some venues can not accommodate accessible needs while others may require reservations. It is Art-Reach’s role to make these arrangements for you, and we need you to supply this information so that we can successfully meet these needs.  

6.5 Ticket Usage
Please do not confirm more tickets than you will use. When you confirm tickets for an event but do not fulfill your obligation, it severely jeopardizes the chance that Art-Reach will receive more tickets from that particular provider. Failure to use confirmed tickets also deprives others from experiencing what may be their only opportunity to attend an arts event. Repeatedly failing to attend events may result in a one-month suspension of your Art-Reach privileges or dismissal of membership. 

6.5a Last Minute Requests
Art-Reach will always try to honor last-minute ticket requests; however, guarantees will not be made on any requests placed outside of the specified time guidelines. This includes, one month for museum requests and one week for live performance events. It is highly unlikely that last minute requests will be granted during busy times at Art-Reach. In addition, members will be fiscally responsible for all last minute requests that are granted as soon as they are booked and the Ticket Availability Confirmation Email and/or the Ticket Confirmation Sheet is sent.  
6.6 Wait List
If all tickets to a particular event are used before your request is granted, you may ask to be placed on a wait list for that event. Should we obtain tickets, requests will be filled from this wait list in the order they were received. Please note: If we receive tickets for a wait list event and you have already placed a full-price ticket order with the box office of the presenting company, you must meet the obligations of that ticket order. Full-price tickets cannot be cancelled in favor of Art-Reach tickets. 

6.7 Ticket Deadline Timeline
When ordering tickets, we ask that you follow the guidelines below: 

· Order your tickets at least 7 business days before every show date. 

· You will be sent a confirmation page with event details at least 5 business days before the show date.  If you order tickets well in advance of the 7 business day deadline and Art-Reach can fill your request, you will receive an email from Art-Reach called the Ticket Availability Confirmation. Once you receive this email, you can plan your transportation and staff support for the trip. 

· You must review the Ticket Confirmation Sheet and tell us if any changes are needed within 24 hours of receiving the confirmation.

· A total count of Art-Reach participants will be sent to the box office 72 hours before the show to ensure your seating. Once this document is sent out, 4 days before the show date, you are responsible for payment; this is known as the 4-Day Fiscal Rule.  
















6.8 Canceling
If changes or cancellations cannot be called in before the event, due to unforeseen circumstances (illness, inclement weather, client/student misbehavior, transportation problems), please call the Art-Reach office the following day so that we can be informed of the reason for non-attendance. Remember that you will still be financially responsible for ticket payment. If you are unable to attend a weekend event, please contact the theater or museum directly then leave a message with Art-Reach. The phone number for each venue box office is located on your Ticket Confirmation Sheet. Please do not call the provider for any reason other than a last-minute cancellation for an evening or weekend performance. 

6.9 Good Neighbor Clause

Every member of Art-Reach is automatically enrolled in the Good Neighbor Clause. When an unforeseen circumstance forces a member to miss a performance and not use tickets within 24 hours of the performance, a staff member should alert Art-Reach. This can be done by calling the Art-Reach offices at (215) 568-2115 or by phoning the cell phone of an Art-Reach staff person provided at the bottom of all Ticket Confirmation Sheets. When a staff member receives one of these calls they will then call the other Art-Reach members who hold tickets to the same show and offer them your tickets free of charge. In accordance with Art-Reach’s policy, the member canceling still must pay for the tickets. However, because of the courteous act of calling Art-Reach and giving us a chance to use the tickets, your name will be placed on a list. Inevitably the same circumstance will befall another member group, and in return you will be called and offered free tickets. In this way, Art-Reach staff is enabled to take measures to try and fill the seats provided to us from the venue, ensuring a strong relationship with the Arts Partner.   

6.10 No-Shows

6.10a Definition
A no-show is defined as any ticket that goes unused for any reason, without a phone call placed to the correct Art-Reach staff member or ambassador for explanation prior to the show or live event. This applies to scenarios where all requested tickets go unused or where a portion of the requested tickets go unused. 

When tickets are requested and then not used, partnerships with cultural organizations are endangered. Art-Reach takes its charge of bringing the arts to underserved audiences very seriously, and we will not place these relationships in jeopardy and run the risk of having ticket requests rejected. Once Art-Reach sends a Ticket Confirmation Sheet and 4 days remain before the event date, members are expected to pay in full the costs associated with those tickets whether or not all the tickets are used or if the group chooses not to attend the event. Art-Reach will take the following actions with members who request tickets and do not use them:

6.10b Consequences 
	No-show #1
	· Phone call placed to Member Liaison to gather facts surrounding the no-show 

· Advisement of the importance of following this policy is re-explained 

	No-show #2
	· A $20 flat fee is added to the invoice correlating to the event 
· Ticket requests are limited to 4 tickets per event for 90 days

	No-show #3
	· A $20 flat fee is added to the invoice correlating to the event 
· $5 charge will be added to each ticket that was a no-show 
· Member is placed on probation for 30 days and must have no more no-shows occur
· Member is not able to request any additional tickets during the 30 day probation

· Art-Reach may strongly request that a new Member Liaison be assigned

	No-show #4
	· 10% of annual membership is refunded and the agency membership is dissolved


6.10c Actions to take to Avoid No-Shows
Below are some of the scenarios pertaining to No-Shows, and actions that should be taken.
Scenario: I am running late and I will not make it to the show in time.

Member Expected Action: 

· Call the Art-Reach Programming Department (215-568-21115 x3 or x4) as soon as possible during business hours (9am – 5pm).  
· Call the Art-Reach on-call cell phone (215-852-0251) and inform the staff person on–call of your situation if the performance occurs after business hours. 

· If you are unable to reach an Art-Reach staff member, please call the venue box office number, listed on the confirmation, to inform them of your situation then leave a message at the Art-Reach office.  
· Please note that most venues do not allow late entry.

Scenario:  Something unexpected is preventing my group from attending the performance. 

Member Expected Action: 
· Call the Art-Reach Programming Department (215-568-21115 x3 or x4) as soon as possible during business hours (9am – 5pm).  
· Call the Art-Reach on-call cell phone (215-852-0251) and inform the staff person on–call of your situation if the performance occurs after business hours. 

· Please note, you must be in contact with a representative from the Art-Reach programming department prior to the performance start time or your absence will be recorded as a no-show.  
· If you are unable to reach an Art-Reach staff member, please call the venue box office, listed on the confirmation, to inform them of your situation then leave a message at the Art-Reach office
Scenario: Due to last-minute cancellations, my group now has less people attending the performance than my original reservation.

Member Expected Action: 
· Call the Art-Reach Programming Department (215-568-21115 x3 or x4) as soon as possible during business hours (9am – 5pm)
· Call the Art-Reach on-call cell phone (215-852-0251) and inform the staff person on–call of your situation if the performance occurs after business hours. 

· If you are unable to reach an Art-Reach staff member, please call the venue box office number, listed on the confirmation, to inform them of your situation then leave a message at the Art-Reach office.
7. Billing 

7.1 Surcharge
Art-Reach attaches a $1.00 surcharge to every ticket we distribute. This covers some of our administrative costs. 

Art-Reach pays the ticket provider prior to the performance. Therefore, paying your bill within 30 days of the billing date keeps Art-Reach financially healthy. Please send checks or money orders, payable to Art-Reach, along with the extra copy of the invoice that is provided. It is important to send a copy of the invoice with your remittance for accurate record keeping.  
7.2 Methods of Payment
Methods of payment accepted include:

1. Check or money order; please write the invoice number(s) on all checks

2. Credit Card; please contact the Art-Reach program staff to process this via phone
3. Cash; this is only accepted in person at the Art-Reach offices

7.3 Late Payments
Timely payment directly benefits you, the member, because with your remittance Art-Reach is able to purchase additional tickets from more venues to offer to you. As a result of your payment, Art-Reach can bring you more programming.  In order to ensure that programming remains diverse for all members, Art-Reach will add a $10 late fee to all invoices that are 30 days past due. 

In order to remain fiscally healthy, Art-Reach must take the following action with members who do not pay their bills on time: 

	30 days past due
	· $10 late fee added to each invoice that is late

	60 days past due
	· $20 late fee added 

· Number of tickets the member can request is limited to 4 per event until all outstanding invoices are paid in full including late fees.

	90 days past due
	· Member placed on probation for 30 days 

· Not permitted to request any additional tickets until all invoices are paid in full including late fees.

	120 days past due
	· 10% of annual membership is refunded and the membership is dissolved


7.4 Rules for Payment
Typically money does not exchange hands at an Art-Reach event. Instead, payment is made after the event when Art-Reach sends an invoice. For your security, cash should never be sent in the mail to pay invoices. 

There are three exceptions to this rule. 

1. Longwood Garden tickets cost $2 each and are paid at the door at time of entry

2. When passes having specific expiration dates are offered to museums, Art-Reach bills for these passes and sends them in the mail once payment is received. Should a facility request tickets and fail to render payment within the 30 days allotted, these tickets return to circulation and will be offered to other Art-Reach members 

3. When paper tickets are offered to an event and time is of the essence, the tickets are sent directly to the member and a bill is enclosed with the tickets and due 30 days from the billing date.

8.Content

8.1 
Art-Reach strives to be fully aware of the content of the events we have available. On occasion, Art-Reach may recommend that a particular event is not suitable for your clients/students, in order to ensure that the clients/students enjoy their experience. It is your responsibility to choose events wisely based on prior knowledge of your individual clients/students and their functioning level. We are aware that reactions can be unpredictable, but we ask you to do all that you can to avoid a potential outburst or disruptive behavior. Situations of this nature can be detrimental to the mission of Art-Reach. We appreciate you working with us to minimize this possibility. 

9. Show Time!

9.1 Trip Leaders of the Day Defined
As the Art-Reach Member Liaison, you are responsible for providing adequate staff supervision at all events and communicating all Art-Reach expectations to your staff. Using the Request Forms, one staff person will need to be appointed in advance to be the Trip Leader of the Day. All staff will need to remain with their group at all times. Failure to do is cause for review of membership and/or immediate dismissal of membership.
9.2 Trip Leader of the Day’s Responsibilities
The staff member who possesses the role of “Trip Leader of the Day” must:

· Be responsible for understanding all of the Art-Reach paperwork, terms, rules, policies, and procedures for picking up tickets and member conduct during an event

· Communicate to Art-Reach’s Host Ambassador, Staff member, or art venue any changes in group demographics prior to arriving to the event; including no-shows for all or part of a group

· Be sure clients arrive on time for each event, are seated before the event begins, and follow proper audience behavior
· Take action if members do not follow appropriate behavior including initiating removing any member who is disruptive during a show (failure to observe this responsibility could result in immediate membership dismissal with no refund of membership fee)
· Follow all requests made by the staff of an Arts Partner; including leaving a performance should a member exhibit disruptive behavior during a show (failure to observe this responsibility could result in immediate membership dismissal with no refund of membership fee)

Please be confident that you are sending responsible staff members with whom you feel comfortable representing both your agency/school and Art-Reach. 

10. Picking up Tickets at the Performance
10.1 Host Ambassadors
Art-Reach has volunteers, called Host Ambassadors, who serve as representatives at performing arts events. There are two categories of Host Ambassadors; the Greeter and the Guide. 
The Greeter Host meets you at the venue to:

· Verify that you present the official “Ticket Confirmation Sheet”

· Check your group in

· Familiarize you with the venue

· Ensure that your entire group is present 

· Hand your Group Leader of the Day official tickets
The Guide Host meets you inside the performing arts venue and
· Stays with you during the performance to guide you through the experience
· Explains cultural arts terms
· Ensures that proper behavior is practiced
· Aid the staff at the cultural venue when needed

10.2 Host Ambassadors’ Reports
Both Greeter and Greeter Host Ambassadors will report back to Art-Reach after each event. 
Though we try to secure an ambassador for each performance, there will be occasions where no ambassador will be present. Art-Reach will notify you as to whether you should expect an ambassador by way of your Ticket Confirmation Sheet. When Host Ambassadors will be present, their names and roles are listed on the Ticket Confirmation Sheet and on the Art-Reach Member Calendar for easy reference. In this section you will find instructions for obtaining tickets when an ambassador is present and when one is not.

10.3 How To Obtain Tickets When Host Ambassadors Are Present
· When you arrive at the performance, look for the Art-Reach Greeter Ambassador wearing a yellow volunteer badge. 
· At most performances the Greeter Host Ambassador will be waiting in the lobby. 
· If the venue has designated a specific location for Art-Reach groups to meet, this will be noted via the Ticket Confirmation sheet. 
· If you arrive before the Greeter Host Ambassador, please wait a reasonable amount of time for their appearance. Please do not attempt to obtain tickets from the box office, unless you have been informed that the Greeter Host Ambassador will not be present, or if they have not arrived 10 minutes prior to curtain time. 
· In order to ensure open communication between venue, members and Host Ambassadors, Art-Reach requires a cell phone number from the Art-Reach members’ Group Leader of the Day and Host Ambassadors. These phone numbers will be listed on the confirmation sheets. If you can not find each other, please call the cell phone number provided. 

· If you will be late or have an emergency, we ask that you call the cell phone number of the Greeter Host Ambassador to notify them. They will do the same for you. 
· When you locate the Art-Reach Greeter Host Ambassador, present them with the Ticket Confirmation sheet. It is absolutely necessary that this be presented in order to validate the identity of your agency/school and your affiliation with Art-Reach. 
· Once you give the Ticket Confirmation Sheet to the Greeter Host Ambassador, she/he will distribute the tickets. No one will be given tickets without presenting the Ticket Confirmation Sheet. As this sheet also contains thank you letter information, please keep a copy of it. Ambassadors and box office personnel are not required to give tickets to any group arriving without a confirmation.
10.4 How to Obtain Tickets When No Host Ambassadors Are Present

For some performances, Art-Reach will not be able to secure Host Ambassadors. In these cases, the Trip Leader of the Day from the agency/school will present the Ticket Confirmation Sheet directly to the box office. The tickets will be held under your agency/school name and affiliated with Art-Reach.  Most of the time these tickets held at the box office will be at the “will-call” window. This is a window where pre-purchased tickets are held for patrons. The line is usually much shorter than the line where tickets are being purchased. 

· When you locate the “will-call” window, present the box office staff with the Ticket Confirmation sheet. It is absolutely necessary that this be presented in order to validate the identity of your agency/school and your affiliation with Art-Reach. 

· Once you give the Ticket Confirmation Sheet to the box office staff, tickets will be distributed. No one will be given tickets without presenting the Ticket Confirmation Sheet. As this sheet also contains thank you letter information, please keep a copy of it. Box office personnel are not required to give tickets to any group arriving without a confirmation.

· If you will be late or have an emergency, we ask that you call the cell phone number of the Art-Reach staff member listed on your Ticket Confirmation Sheet to notify them.

11. Late Arrivals

11.1 Arrive 45 Minutes before Curtain
If you are late you risk not being admitted to the event. You are required to be at the event a full 45 minutes early in order to pick up tickets and get seated before the last- minute rush. Under no circumstances are staff at the cultural arts venues required to admit any Art-Reach member who is late to a performance. 
11.2 Repeated Lateness
Repeatedly arriving late for events may result in a one-month suspension of your Art-Reach privileges. 

12. Behavior at Events
12.1 
The Ticketing Program is dependent upon the goodwill of arts organizations and corporations that provide tickets to Art-Reach. Any behavioral problems or disturbances at events can result in management withholding tickets to future events. Participating agencies/schools are urged to support appropriate behavior on the part of their clients/students by providing proper staff supervision and by discussing proper behavior prior to arrival. 
*If you are not familiar with this topic, Art Reach is happy to arrange a session at your venue to teach proper behavior. 
12.2 Spot Checking
Art-Reach staff uses Spot-Checking to ensure that proper behavior is being practiced by members and Ambassadors. Spot Checking is an unannounced visit at an event by a staff member. The visit may or may not be announced once the staff member arrives.  

12.3 Proactive Actions for Positive Behavior
We are aware that audience reactions can be unpredictable. For this we ask you to do all that you can to avoid a potential outburst or disruptive behavior. Open communication and sharing information is crucial to be successful. 
12.4 Verbalizing During Performances
Should there be any potential for an individual to express themselves through audible sounds during a performance, we ask that you communicate this to us prior to the performance. We will contact the venue to be sure that they are fully prepared to handle this situation. Should we find that the venue is unable to accommodate these specific needs, we will help you find a different venue to visit and/or suggest use of our In-Facility Program. We do this to ensure that all parties involved with Art-Reach have a positive experience. 
12.5 Removal From Audience
We must remain attuned to all of the needs of every audience member, including those who are not Art-Reach members. For this reason, Art-Reach members are subject to the same rules applied to all audience members. Should a staff member of any arts venue feel it necessary to ask an Art-Reach guest to move to the lobby due to disruptive behavior, we stand by the venue’s discretion to make this decision. If you are asked to leave a performance, you are expected to comply with the staff member and continue the conversation in the lobby so as not to cause a disruption during a performance. 

In order to give you the best experience possible, please follow the grid below suggesting recommendations for client to staff ratios regarding chaperones. 

12.6 Staff to Client Ratio
During live arts performances
	We recommend
	For every 

	1 staff chaperone
	1 client who uses a wheel chair

	
	3 child clients

	
	3 adults who have disabilities

	
	4 parent/child pairs (8 people with a mix of parents and children)

	
	6 adults with high functioning levels 

	3 staff chaperones 
	10 clients in a group for a museum tour


12.7 Audience Behavior Rules
Below are standard rules of theatre and museum behavior that your staff, clients and students should review and practice before attending an event.  

· Food, drinks and candy are not appropriate in the theatre or museum.

· Appropriate dress is required. Long pants, button down shirt for males (ties and suit jackets optional), and long pants and a blouse, skirts, or dresses for females.  

· Cameras, recording equipment, radio devices, and electronic devices are not appropriate in the museum or theatre.

· Cell phones and beepers must be turned off. Should you absolutely need to be available to other staff members at your facility, please see that any communication device is switched to a silent mode. 

· Cell Phones should never be used for text messaging, games, or other functions during a performance

· Smoking is not allowed in the theatre or museum

· No talking or whispering during performances or guided tours. No behavior that will distract from the show or tour is permitted.

· No touching of paintings, sculptures or museum walls is allowed unless specifically told otherwise. 

· Remaining seated throughout the performance is required. 

· Clients/students must use the restroom, get a drink or take any necessary medications before the performance or during intermission only. Do not leave in the middle of a performance, while performers are on the stage because the light from the lobby distracts them and movement disrupts the rest of the audience. 

· If your group must leave early for some unavoidable reason, leave ONLY during the intermission. If you must exit during the performance, please do so in as non-disruptively a manner as possible, preferably while the rest of the audience is clapping. 

· Please disperse your staff among the clients/students. If you feel a particular client/student may present a behavior problem, a staff member should sit next to that person.

13. Please Remember…

13.1

· When ordering tickets, wheelchair seating must be specifically reserved. There are a limited number of wheelchair seats available at most facilities and some venues may not be wheelchair accessible at all. Art-Reach requires that a companion seat be located next to each wheelchair seat. If there are not enough companion seats available, Art-Reach will limit the number of audience members who use wheelchairs per visit or will suggest a venue more suitable to meet these specific needs.   

· Never give tickets to anyone not with your agency/school. If tickets are unused, please return to the Art-Reach volunteer or the box office. 

· Art-Reach tickets are to be used only by member agency clients/students and staff persons from the agencies. Tickets are not to be used by the Art-Reach coordinator’s personal friends, family or additional staff not attending for chaperone purposes.

· The number of staff chaperones is left up to discretion of the Art-Reach coordinator who must assume responsibility for any problems resulting from lack of supervision. When reserving tickets, notify Art-Reach as to the number of tickets for staff chaperones. For a live arts performance we recommend 1 staff member for every 3 clients. 

· It is the agency/school’s responsibility to use all tickets reserved, be financially liable for any cancellations or no-shows. Considerations will be made regarding unforeseen complications that prevent attendance. Should this occur, contact Art-Reach immediately to explain the reason for non-attendance. 

· It is your responsibility to follow these procedures and see that all clients/students and staff using Art-Reach tickets understand them as well.

14. Thank You Letters

14.1

Letters of gratitude are critical in order for Art-Reach to continue to receive tickets. When an arts organization partners with Art-Reach, they are often doing so with tickets that have significant monetary value, which they could be selling. The thank you letters are your way of acknowledging this gesture and expressing your appreciation for this generous act on their part. These letters absolutely MUST be submitted for all events. They are used to prove to the arts organization’s management that working with Art-Reach is beneficial and should continue. Each month Art-Reach will send your letters to the venues on your behalf. We keep copies of these letters to illustrate our impact to funders and other key stakeholders. Please adhere to the following format when composing your letter:

· Letters must be on your agency letterhead

· All letters are to be mailed to Art-Reach. Please do not send any materials to the ticket provider.

· Address the letter to the ticket provider, not to Art-Reach. The name of the ticket provider is located on your confirmation letter. 

· Include the event name, date and location

· Include a brief description of the population you serve

· State that the ticket coordination was made possible by Art-Reach

· Personal anecdotes about the response of your clients/students to the performance or event are very much appreciated by the ticket providers! 

· Greeting cards and handmade cards are lovely and appreciated. However, we do ask that you also submit a standard format letter on your agency/school letterhead. 

Some examples of thank you letters are included at the appendix of this document. 

15. Quality Programming and Service

15.1

Periodically Art-Reach will send member satisfaction evaluations to you. We ask that you take the time to fill this document out completely and honestly. These member satisfaction surveys are our best means of providing you with continued quality programming. Based on the feedback you provide, we will be able to efficiently prioritize those issues that you deem most important.  All surveys will be anonymous to promote data credibility.

16. Museum Program

16.1 Required Lead Time for Museum Requests
Art-Reach enjoys relationships with many museums in the Greater Philadelphia area. The tickets may be donated ($1 per person) or discounted ($2 per person and up). Following this section is a list of participating museums and a brief description of each. To schedule a museum visit please complete the Museum Ticket Request Form. Art-Reach needs at least one month to arrange a museum visit. Some venues can require up to 6 weeks notice if a guided tour is requested, so the more time allotted to prepare the better. Likewise, in order to be processed, Museum Ticket Request Forms must be filled out in their entirety, including the specific number of people attending the trip and a specific trip date and time.  Please be sure that your agency/school will have transportation and adequate staff chaperones.  
16.2 Museum Visit Confirmation Sheets
Art-Reach may utilize Host Ambassadors for museum visits. After we have arranged your visit, we will send a Museum Visit Confirmation Sheet, which you must take with you to the museum. It is absolutely necessary that this be presented in order to validate the identity of your agency/school and your affiliation with Art-Reach. Museum personnel are not required to grant entrance to any group arriving without a confirmation

16.3 Billing
As with performing arts ticketing, you will be invoiced for museum tickets after your visit. In addition, you will also be held fiscally responsible for the cost associated with museum trips, regardless of cancellations, 4 days prior to the trip date. 

The exceptions to this rule include Longwood Gardens and Morris Arboretum. Longwood Gardens requires that payment be made on the day of the trip prior to entrance into the facility. Similarly when a trip is booked for Morris Arboretum there will be no refunds, as Art-Reach is required to make payment at the time the reservation is placed. 

16.4 Thank you Letters
Thank you letters must also be written for museum visits. Please refer to the thank you letter section above for the proper format of this letter. 

16.5 Participating Museums 
African American Museum 

701 Arch St., Philadelphia, PA 19106

Features exhibitions and special programs related to the history and culture of African Americans. 
American Swedish Historical Museum

1900 Pattison Ave., Philadelphia, PA 19145

Preserves and promotes the contributions of Swedes and Swedish Americans in the United States. The museum holds 12 permanent galleries, a changing exhibition gallery, and a library, each an outstanding example of 20th-century Swedish interior design. The collections range form early Pennsylvania history, decorative arts, and architecture to science and technology. 

Atwater Kent Museum 
15 South 7th St., Philadelphia, PA 19106

Official history museum of Philadelphia, with an emphasis on social and popular history.

Awbury Arboretum

Francis Cope House, 1 Awbury Road, Philadelphia, PA 19138

Located in the Germantown section of Philadelphia, this arboretum of 55 acres offers beautiful scenery and educational classes, particularly for children. 

Barnes Foundation  

Dr. Albert Barnes established the Barnes Foundation in 1922 to promote the advancement of education and the appreciation of fine arts and horticulture. The Foundation carries out its mission through teaching, research, and other programs related to its Art Department and Arboretum, as well as through public access to the Gallery which houses its main collection of paintings, sculpture, and other works of art.

Brandywine River Museum 

Route 1 & Route 100, Chadds Ford, PA 19317
Featuring one of the largest collections of works by the Wyeth family, this museum is a unique showcase of American art. The museum also exhibits American illustration, landscape and still life paintings.

Delaware Art Museum
2301 Kentmere Parkway, Wilmington, DE 19806 

This museum features a diverse array of art, including American paintings, English pre-Raphaelite art and American illustrations. 

Delaware Center for Contemporary Arts

200 South Madison St., Wilmington, DE 19801 

Located on the Wilmington riverfront, this museum offers an exciting variety of contemporary art.

Eastern State Penitentiary

22nd Street and Fairmount Avenue, Philadelphia, PA

Some of America's most notorious criminals were held in the Penitentiary including bank robber Willie Sutton and Al Capone.
Elfreth’s Alley

126 Elfreth’s Alley, Philadelphia, PA 19106

The country’s oldest continuously occupied residential street with thirty-two Colonial and Federal period homes.

Esther M. Klein Art Gallery

3624 Market St., Philadelphia, PA 19104

Affiliated with the University Science Center, this gallery hosts an array of multicultural exhibitions and talks, and an emerging artist series. Features an extensive educational program with free bussing and crafts activities.

Fireman’s Hall 

147 N. 2nd St., Philadelphia, PA 19106

Displays the history of fire fighting in a collection of memorabilia, graphics, film and actual early fire trucks.

Grundy Museum

610 Radcliffe St., Bristol, PA 

The museum is located in a historic home overlooking the Delaware River. It is considered an excellent example of the décor and furnishings of a fine Victorian residence. 

Independence Seaport Museum

Columbus Blvd. & Walnut St. (Penn’s Landing)

Collects, preserves, interprets and makes accessible maritime heritage and the history of the Delaware River and bay.

Institute of Contemporary Art

118 South 36th St., Philadelphia, PA 19104

Museum of the University of Pennsylvania dedicated exclusively to contemporary art.

Longwood Gardens

Route 1, Kennett Square, PA 19348

1,050 acres and 20 indoor gardens present a never-ending cavalcade of luxurious bloom every day of the year. 

James A. Michener Museum

138 South Pine St., Doylestown, PA 18901

This museum celebrates Michener’s prolific career as a writer, public servant, art collector and philanthropist. It features artwork by local artist and changing exhibitions.

Galleries of the Moore College of Art 

20th St. & the Parkway, Philadelphia, 19102

The Goldie Paley Gallery features exhibitions of art, architecture, design, photography and craft by artists from around the U.S. abroad. The Levy Gallery exhibits works by artists that otherwise might not have had the opportunity to show their work locally.

Morris Arboretum

The Morris Arboretum of the University of Pennsylvania is a historic public garden and an education institution. It is an important resource for extending an appreciation of the world's ecology, and an understanding of the importance of plants to people, in a biological, cultural, historical and aesthetic context. 

Mummer’s Museum

Broad & Washington Ave., Philadelphia, PA 19147

Displays the history and proud traditions of Philadelphia Mummery.

National Constitution Center

525 Arch Street, Independence Mall, Philadelphia, PA 19106
The National Constitution Center is dedicated to increasing public understanding of, and appreciation for, the Constitution, its history, and its contemporary relevance, through an interactive, interpretive facility within Independence National Historical Park.
National Liberty Museum

321 Chestnut St., Philadelphia, PA 19106

Using, exhibits, interactive displays, videos and art, the museum pays tribute to over 350 outstanding men and women who have contributed to our democracy.

National Museum of American Jewish History

55 North 5th St. (Independence Mall East), Philadelphia, PA

Collects, preserves, interprets and conserves art, artifacts, and archival materials documenting three centuries of Jewish life in the Americas.

Pennsylvania Academy of the Fine Arts 

118 North Broad St., Philadelphia, PA 19102

America’s first art museum and art school; the collection features American works from the 18th-20th centuries; the building is a national historic landmark and a work of art on its own, designed in the High Victorian Gothic style by Frank Furness. 

Philadelphia Museum of Art

Rising majestically at the end of the Benjamin Franklin Parkway, the Philadelphia Museum of Art stands among the great art institutions in the world. In the over 125 years since its founding, it has grown far beyond the limits originally set for it. Today the museum houses over 300,000 works of art encompassing some of the greatest achievements of human creativity, and offers a wealth of exhibitions and education programs for a public of all ages.

Please Touch Museum 

210 N. 21st St., Philadelphia, PA 19103

A hands-on museum for children age 7 and younger.

Paul Robeson House

4949 Walnut St., Philadelphia, PA 

Managed by the West Philadelphia Cultural Alliance, the Paul Robeson House Museum preserves the life and legacy of Paul Robeson, who was a leader in the arts, in linguistic study and music theory, in athletics, in civil rights, and in diplomacy. The museum is dedicated to preserving a record of his struggles in advancing racial harmony, resolving conflict around the world, and fighting for justice for all Americans.

Rosenbach Museum and Library

2010 Delancey Place, Philadelphia, PA 19103 

Historic home including an extensive collection of rare books.

University Museum of Archaeology and Anthropology

33rd & Spruce Sts., Philadelphia, PA 

University of Pennsylvania museum dedicated to archaeology and anthropology.

Wharton Esherick Museum

1520 Horseshoe Trail, Paoli, PA 19301-0595

Preserves the handcrafted studio and woodworks of sculptor and craftsman Wharton Esherick and makes them available to the public through guided tours.

Wheaton Village

1501 Glasstown Rd., Millville, NJ 

Village features the Museum of American Glass, Creative Glass Center of America, Crafts and Trades Row, the Down Jersey Folklife Center and the Stained Glass Studio. Offers educational visits that focus on New Jersey’s 

Glass-making history, craft and folk life. Visitors have the opportunity to watch artists create beautiful items from glass.

Winterthur

Route 52 (Kennett Pike), Winterthur DE 19735

A great American country estate nestled in the heart of Delaware's beautiful Brandywine Valley; Winterthur offers a variety of tours, exhibitions, and programs for all ages to enjoy. Discover the museum's magnificent collection of American antiques celebrating the best in style and craftsmanship. Delight your senses with a stroll through the glorious 60-acre garden and surrounding landscape of woodlands, waterways, and rolling meadows. See Enchanted WoodsTM, the fairy-tale garden for children of all ages. Explore the nationally renowned research library that is a center for the study of American art and material culture. You'll be inspired to return again and again.

Woodmere Art Museum

9201 Germantown Ave., Philadelphia, PA 

Museum of local and regional art, past and present.

Wyck House 

6026 Germantown Pike, Philadelphia, PA

An historic colonial home, featuring a library, family papers, original furnishings and gardens; interprets Quaker history.

17. The In-Facility Program

17.1 
In 1992, Art-Reach added the In-Facility program to its list of services. A Roster of Artists was compiled including musicians, storytellers, theater performers, dancers and visual artists. The In-Facility program is ideal for clients who are not good candidates for integration in a public audience or for agencies/schools that face difficulty in taking their clients out. The In-Facility program is also a wonderful way to bring the arts into your facility for a special event or holiday. The cost of a program varies from artist to artist; for a one-hour program prices range from $100 to $400. The Art-Reach staff and the artists we work with encourage you to inquire about this program if you have any interest in it. 
17.2 Service Fee
We ask that you not let the fee associated with compensating the artists hinder you from asking about this program. Our artists share in our mission and often work with us to make it possible for the In-Facility Program to occur. In addition grant money is often available to subsidize the cost associated with this program. A service fee of 5% is added to all In-Facility bookings.

17.3 Booking an Artist
Steps that must be followed when booking an artist:

· In-Facility programs must be scheduled one month in advance. After selecting the artist your group would like to have, please complete the In-Facility Request Form. 

· Once Art-Reach has scheduled your program, you and the artist will receive 2 copies of a contract. Please read the contract to verify that the information is correct then sign and return one copy to Art-Reach. 

· Payment will be made to Art-Reach, and Art-Reach pays the artist directly. No money is to be exchanged on the day of the actual performance. Art-Reach will invoice members for the artist fee (plus the 5% service fee).
17.4 Booking Cancellations
· If an emergency or bad weather arises and members feel they MUST cancel the performance, please contact the artist first, then Art-Reach. 

· Depending on circumstances members may be held fiscally responsible for all or part of the fee associated with this event. Determination of this will be decided on a case-by case basis. 

· In all cases, members will be financially responsible for the 5% administration fee for In-Facility Performances regardless of cancellations 

· Agencies/schools are urged to support appropriate behavior on the part of their clients/students by discussing proper audience behavior prior to the program.

· In preparing for an In-Facility performance please be sure that you will have adequate staff for the day of the program and designate one staff person to greet the artist upon their arrival. 

17.5 Artists Roster

For fees and/or to schedule performances with artists from this list, please visit our website at www.art-reach.org. Sound Samples are available for you to listen to on the Art-Reach website.

Music

Sharif B. Abdullah 
Electric bass guitar accompanied by a three-piece band. "Spirit of the Nile" workshop. 

Anna Crusis Women's Choir
Anna Crusis Women's Choir is a women's a cappella choral ensemble committed to empowering and educating its audiences on social concerns through song. It performs a wide range of multi-cultural music, often in the original languages and its repertoire spans many traditions, from folk, popular music, traditional western choral works and others. The Choir can tailor its performance to the interests of the audience and can also lead sing-a-longs. 

Bear Creations
Native American music, drumming, dancing, and storytelling with an educational focus, including representatives from several different Native tribes. Number and cost of performers highly variable.

Danny Colingo 
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If you are a fan of music from the 1950s, you may recognize Danny Colingo (pictured above in the top left corner) from the world-renowned quartet "The Four Aces". After touring for decades and rendering such credits as performing on "The Tonight Show with Johnny Carson" and in Las Vegas with Frank Sinatra, Jr., Danny has returned to our neck of the woods for a solo career. He offers a wide range of music including jazz, rhythm and blues, and traditional Italian songs. He exudes warmth and charm and will please audiences of all ages with his powerfully rich voice. 

Floyd Darden



An instrumentalist, vocalist, dramatist, puppeteer and drummer who performs a variety of programs with special emphasis on the healing power of the arts.

Daria
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Travel around the world in song with a world-famous folksinger. Programs for children through seniors including instruments and songs from around the world, folk music, and lots of hands-on interaction. Daria (Daria Marmaluk-Hajioannou) has traveled around the world performing, studying and collecting music in 14 countries including Peru, Egypt, Israel, Spain, Turkey, Italy, Panama, Honduras and the former Soviet Union.  For several years, she performed with her rock band playing for the USO and represented the U.S. at World Expo 1992 in Seville, Spain. In concert, Daria shares a wonderful mixture of favorite songs from American and world folk music traditions. Instruments in her show include guitar, dulcimer, buffalo drums, washboard, spoons, limberjack, guiro, shekere, maracas, hand bells, doumbek, pueblo drum, afuche, rainstick, cajon, goat hoof rattles and much more. During the show she presents songs in a variety of languages; including English, Spanish, Russian, Hebrew, Zulu, Quechua Indian and Oneida (Iroquois).  

Joanne & Kevin Joella
Songs and storytelling. All performances include a story, song and physical movement, plus interaction with audience. Appropriate for all audiences. 

 

Bill Jolly
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Music performances for children and adults. Children's performances consist of a videotape presentation, live performing on keyboards and audience participation, such as clapping, sing-a-long, etc. Performances for adult groups consist of recognizable songs, requests and sing-a-long. Mr. Jolly has been the choir director for Celine Dion, Grover Washington, Jr. and Michael Bolton, among others. He has participated on numerous television shows and specials as a performer and musical director. 

Donald Kelvin
Singer and deejay; Performs three different one-hour shows that bring back yesterday's memories featuring the songs and nostalgia that audiences love and enjoy. Audience participation is encouraged. 

Nana Korantemaa Ayeboafo
A journey of African dance, rhythm and body percussion; a unique opportunity to express cultural diversity. 

Ralph Penn and Friends 
Ralph Penn is a charming jazz performer with an equally suave jazz trio. Playing guitar, bass, piano and flute this group brings back the swing'n sounds of the good 'ole days from Duke Ellington to Glenn Miller. Combing cool jazz instrumentals with vocals this group is sure to put you in a swing'n good mood! 

Daniel Poulos
Plays and sings a range of musical styles (spiritual hymns, ballads, older pop standards, jazz, holiday music, classical, etc.) and encourages audience participation, including sing-alongs, instrument/rhythm groups, etc. 

Andrew Roblin
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This singer and musician encourages his audience to sing, clap, yodel, grunt and do the Mummer’s strut. Andrew plays the banjo, mandolin, jaw harp, guitar and hammered dulcimer. He works as a solo, duo or trio and is well known for audience participation and fresh acoustic music. Great family entertainment. 

Nagual Spirits
Marlon Simon
Introduction to Latin jazz and Afro-Caribbean rhythms. Audience is encouraged to become involved. Ensemble size and performance can vary from solo drumming to Latin jazz sextet.

Nocturne Music, Inc.
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Nocturne Music partners with Art-Reach to make opera fun and easy to enjoy. Performers not only sing arias beautifully, but explain the meanings of the art-songs and offer interesting tid-bits about the composers. For instance, did you know that Wolfgang Amadeus Mozart composed variations of the nursery rhyme, Twinkle, Twinkle, Little Star, was a party animal, and liked playing billiards all night while he composed symphonies? Nocturne music combines musical entertainment with not so well-known fun facts that will make the classical composers and great works easy to identify with and fun to remember. Nocturne Music also offers performances of Broadway and Jazz musical selections. 

Rhythms & Roots
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Interactive and festive performance of Latin music from Cuba, Brazil, Panama, and Columnia. We encourage audience participation and we incorporate stories about the instruments and songs we use in our show. Everyone from children to seniors will enjoy this fiesta! Also available for educational workshops.

Stacey Harcum 
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Having studied classical saxophone at Temple University and jazz at the University of the Arts, Stacey is a homegrown talent. Combing his love of the saxophone with his passion for faith- based music, Stacey offers a musically stimulating performance utilizing his many talents in singing, playing the saxophone, and arranging music. He has traveled across the United States to Europe, performing with artist such as Patti LaBelle, The Stylistics, and Blue Magic. He has also shared the stage with Kirk Whalum, Najee, Gerald Albright, and Stevie Wonder. Stacey is well noted in the industry for his versatility in the music and phenomenal arrangements. He has been sought out by various artists including Grammy award-winning singer Teddy Pendergrass, gold certified R&B artist Sybil, and R&B artist Lorenzo. 

Strings for Schools/Seniors
Classical, jazz, crossover popular and multicultural programs for young and old alike. Artists include some of Philly's finest musicians - John Blake's Jazz, Minas' Brazilian Adventure, Doc Gibb's African Drum and Dance, the Barnett Strings with everything from classical to country fiddling and more. All programs are interactive, tailored to the age level, pre-K through seniors. 

[image: image10.jpg]



Mafalda Thomas-Bouzy
A stimulating rhythmic performance of traditional African drumming and dancing, Caribbean folk dances, and steel drums. Audience participation includes light dance, singing, and playing small percussive instruments. Founder, instructor and business manager of Kuumba Performers, she is motivated by her love for children. She is dedicated to preserving and introducing African history through rhythm and dance, to a new generation.
Mafalda feels."Many people in America are not aware of the influences that Africa has on many cultures. It is my dream to bridge the cultural gap in educational and multicultural settings." She studied drum and dance in Senegal and Mali, West Africa with the National Ballet of Mali, and also danced in concert with world music artists Baba Maal and Massamba Diop.  
National Black Arts Spoken-Word Tour 
Maurice Henderson is the Executive Director of National Black Arts Spoken-Word Tour. As such he has many talented people working with him who offer a unique blend of entertainment and subject diversity. Available music performances include: "Ancient to Hip Hop" (includes spoken word, hip hop, and rap music) and "To Be Young, Black and Gifted with Rap" (a performance that echoes the genius of spoken word from the Black Arts period throughout the Hip Hop Generation). See the Theatre section of this list for more performances.

Dance

Crazy Rhythm, Fancy Feet 
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performed by the exciting and multi-talented duo of Bob Butryn and Eva Brothers” Crazy Rhythm, Fancy Feet", is a fun-filled, versatile, dance and music show consisting of dances such as the Charleston, swing, tap, cha-cha, waltz, cakewalk, and a fox trot done in the style of Fred and Ginger. The show also contains musical performances of "Honeysuckle Rose” and "In the Mood" played on the clarinet and saxophone, plus audience participation segments such as a sing-along medley and the game "name that singer". 

Polynesian Dance/Hula Dance
A trip through Polynesia from the fast drums and hips of Tahiti, to the soft swaying of the hula, to the fierce looks and complex moves of the Maori in New Zealand. The audience dance, laughs, sings and keeps the beat throughout the show. Appropriate for all audiences. 

Mafalda Thomas-Bouzy
A stimulating rhythmic performance of traditional African drumming and dancing, Caribbean folk dances, and steel drums. Audience participation includes light dance, singing, and playing small percussive instruments. Founder, instructor and business manager of Kuumba Performers, she is motivated by her love for children. She is dedicated to preserving and introducing African history through rhythm and dance, to a new generation. Mafalda feels "many people in America are not aware of the influences that Africa has on many cultures. It is my dream to bridge the cultural gap in educational and multicultural settings." She studied drum and dance in Senegal and Mali, West Africa with the National Ballet of Mali, and also danced in concert with world music artists Baba Maal and Massamba Diop.  

Theater

The Amazing Larry Vee
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A zany and spectacular comedy show with lots of audience participation, featuring juggling, unicycling, hoola hoops, pogo sticks and more! Fun for all ages. Juggling workshops can also be added for an additional fee. Larry says if you can throw and catch a ball he can teach you to juggle! 

Full Circle Theater Company
This is an intergenerational ensemble of actors that uses interactive and improvisational techniques to explore social concerns and develop strategies for problem solving. Performances include: exercises that engage audiences in a fun and safe way; scenarios depicting specific issues faced by the audience; a discussion between actors and audience members led by a skilled group facilitator; and an interactive process in which audience members are brought into the action to resolve conflicts. Topics can include parenting and family issues, conflict resolution, workplace issues, healthy choices, or your own design. Each Art-Reach performance will contain between 3-5 actors and will be one hour in length. 

Journey Theatre Company
Performs two different and elaborate shows: "The Olive Lake," a Chinese fairy tale adaptable for all ages, includes movement, live music, puppets, costumes, and sets; "Three Short Stories," by Isaac Beshevis Singer, a solo performance depicting a passionate struggle for love and faith. 

Sharon Lerner's Kidstuff Puppets
A musical variety show featuring trick marionettes. Audience is encouraged to perform with the puppets. Demonstration about different kinds of puppets and how they are used follows the performance. Performs for all audiences, children to adults. 

National Black Arts Spoken-Word Tour 

Maurice Henderson is the Executive Director of National Black Arts Spoken-Word Tour. As such he has many talented people working with him who offer a unique blend of entertainment and subject diversity. Below are some titles and short descriptions of the performances offered by this organization. Please see more performances offered by National Black Arts Spoken Word Tour in the Music section of this list.

"Tommy Bottoms From Def Jam Poets": Tommy is a featured artist who details the trials and tribulations of Urban America.

"Grand Slam": Performed by African-America, Latino and Other ethnic and multicultural top poets and Spoken Word Recording Artists who have won national poetry competitions called “Slams.”
"First World Theater Ensemble": Zuhairah McGill brings her talents from Broadway stages in New York to you in her one-woman show “Sojourner.”
"Say it Loud, being Black and Proud": A performance of issues and answers that traces the emergent of under culture of Urban America

Story Telling
Ken Kaplan
Interactive storyteller/musician with wide range of stories, comedy, song and movement for all ages ("The Three Little Pigs," folk tales, kid rap, C.S. Lewis' "Narnia" tale). Great for children. 

Oni Lasana
Oni Lasana Adventures in Poetry & Storytelling - Oni takes you back in time with humorous and dramatic storytelling such as "Lias' Mother", "Down on the Farm with Granny Goose" and "Dunbar Today!" programs that feature the poetry and folktales of Paul Laurence Dunbar. "Harriet Tubman, Her Story" is a dramatic historical interpretation that tells in the first person the life of the most fearless woman in American history. 

Ed Okonowicz
Storytelling programs which include a significant amount of humor and a high level of audience participation through question and answer related to regional folklore, history, and legends. Programs are flexible and can range from theatrical presentations to a workshop style.

 

TAHIRA
Storytelling. Performances include stories, songs and poetry which address critical life skill issues such as respect for individuality, appreciating differences, and cross-cultural awareness. Programs include audience participation, sing-a-longs, call and response and instrument demonstration. Availability: flexible.

Sandy Taylor
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Storytelling designed to develop an appreciation of cultural diversity through the arts, while promoting unity of the global family with common themes and values. Programs include audience participation, sing-a-longs, call and response. Availability: flexible.

Lisa Wolfe
Storytelling and music for younger children (pre-school - 4th grade). Stories about friendship, multicultural issues. Program includes story, question and answer period, an introduction to simple percussion instruments and song-writing. Availability flexible.

Visual, Creative and Fine Arts

Elizabeth Nettles
Fun art and craft lessons for all ages including face painting, jewelry-making, paper-mache, sock dolls, picture frames, holiday-themed projects and much more. Artist provides all supplies. 

Meg Richter
A painter and fabric artist providing workshops for participants to create prints or paintings on paper. Appropriate for children or adults. 

Beth McGuigan

A ceramic artist who explains that individual experiences make art beautiful. Beth can do any one of the following programs or combine ideas to customize work. 

 

Motivational Seminar: Individual Experiences Make Art Beautiful
Artist uses a slide presentation and an open discussion to talk about her personal art making evolution.  Her clay sculptures and drawings reflect various challenges she has personally experienced and how she has overcome them.  Several of the artist’s individual works will also be displayed for a question and answer period. Run time: 1 hour

Clay Slab Constructions –Portraits
Artist uses her personal art making in clay and drawing for discussion and inspiration. In response, participants will be encouraged to create a personal artwork by focusing on a portrait.  Each individual will be asked to place themselves in their work, either directly or indirectly. Challenges are universal and each individual makes the choice as to how personal the work becomes. This hour-long hands-on opportunity in clay will entail: rolling out a thick slab of clay, trimming it to shape, drawing into the clay and adding facial details. Skills and tools for working with clay will be demonstrated.  All work will be fired and returned. Class size: Artist requests assistant(s) for groups over 12 participants. Run time: 2 hours

Figures in Clay

Artist uses her personal journey in clay to discuss emotional healing. Both slides and examples of her artwork will be displayed for viewing and discussion. In response, individuals will be asked to look at their personal challenges and use the clay to express themselves. Exploring the figure with attention to body language, scale and abstraction will inform and guide choices. Individuals determine size of work. Continued dialog and help from the artist will be provided throughout the session. As an extended hands-on experience with clay, participants will be shown: clay hand building skills and techniques, sculptural construction methods and various clay tools.  Hollowing out the clay figures for drying and weight reduction purposes will be utilized.  All work will be fired and returned. Class size: Artist requests assistant(s) for groups over 12 participants. NOTE: Session can be formatted either as a solid three-hour time slot or 3 separate one-hour visits. Run time: 3 hours

National Black Arts Spoken-Word Tour 
Maurice Henderson is the Executive Director of National Black Arts Spoken-Word Tour. As such he has many talented people working with him who offer a unique blend of entertainment and subject diversity. Each workshop or performance engages the audience, teaching a craft, skill, or life lesson in a fun, friendly, and inspirational way. Below are some of the titles of the workshops offered by this organization, each one can be customized to the needs of the audience. 
Developing a One Person Show or Solo Performance
Becoming a Successful Entrepreneur in the Arts & Humanities
Becoming a Spoken-Word Artist or Recording Artist of Rap and Gospel Music
17.6 Be creative in thinking of activities this performance could stimulate which could fit into your regular program.

· Discuss the art form to be presented (dance, music, drama, etc.)

· Plan refreshments for after the performance for your clients/students and the artist

· Make decorations to enhance the performance space

· Publicize the event internally with posters, etc.

· If your agency/school has an in-house publication, include information about the event

· Have a follow-up workshop that will allow your clients/students to try their hand at the art form 

18. We Are Here for You!

If you have any questions about these guidelines or the process by which Art-Reach works, please call our offices. Our doors are always open to making your experience a positive one. We appreciate you choosing to partner with us to bring the arts to those who benefit from them the most. 

Art Reach

1819 JFK Blvd., Suite 200

Philadelphia, PA 19103

Phone: 215-568-2115

Fax: 215-568-2216

www.art-reach.org
Thank you and

Welcome to Art-Reach!
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. . .who need the arts the  most.
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Yearly Operating Budget





Yearly Membership Fee





Cost per month 





$100,000 or less





$100





$8.34





$100,000-$500,000





$175





$14.58





$500,000-$1,000,000





$250





$20.84





Over $2,500,000





$350





$29.17





$1,000,000-$2,500,000








$300





$25








6 days

















5 days











“In order to make Art-Reach successful we must each take responsibility for our part of the circle that is Art-Reach’s mission and respect everyone else who is also part of the mission too.”








Traditional Top-Down Management Organizational Chart is what we use for grants, but is not the philosophy we practice daily.

































































4 days





3 days





2 days





1 day





Show date





7 days





Last day to request tickets for the show.





Art-Reach staff sends official confirmations





Last day to make changes or cancellations without fee applied





Art-Reach staff sends paperwork to box office.                                                           Members are now fiscally responsible for tickets regardless of if they attend or not for any reason





Members arrive 45 minutes before show time, redeem their Ticket Confirmation Sheets for paper tickets with the box office or Art-Reach Ambassador and enjoy the show





Box office processes requests for accessible seating and/or special programming














“Without a doubt the single most important thing you can do as a member of Art-Reach is to use all of the tickets you request.”
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Ticket deadlines timeline
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